
 
Request for Proposals:  

Advertising Agency Services                               

Tourism Industry Recovery, II 
 

Proposals are due on or before 5:00pm Central Standard Time on January 25, 2024. 

 

Objective 
This Request for Proposals is being issued to seek qualified firms who have a working knowledge 

of the tourism industry and can demonstrate the necessary experience to produce messaging 

and advertisement design and provide placement strategy for our destination marketing 

organization and its respective leisure travel market which includes but is not limited to the 

outdoor activities and assets in Grenada for individuals and families of all ages.  Although it is our 

intent to contract with the company that best meets the qualifications to complete the scope of 

work, the Grenada Tourism Commission may terminate the negotiations if they are unsuccessful 

in reaching an agreement on all matters including scope of work and cost.   

 

The Grenada Tourism Commission intends to contract with a qualified agency to support its 
continued recovery efforts, stemming from the negative economic impacts of COVID-19. This 
contract will be funded through federal ARPA dollars for Mississippi Tourism Recovery, II.  
 
This RFP in no way commits the Grenada Tourism Commission to award a contract, to pay any 
costs in preparation of a proposal, or to contract for the goods and/or services offered. Although 
it is the Grenada Tourism Commission’s intent to contract with the person/company that best 
meets the qualifications to complete the scope of work, the Grenada Tourism Commission may 
terminate the negotiations if they are unsuccessful in reaching an agreement on all matters 
including the scope of work and cost.  

 

Scope of Services 
The Grenada Tourism Commission wishes to employ an outside agency to produce an overall 
creative strategy spanning at least 12 months, including destination marketing and messaging, 
design and creation of various collateral pieces and integrated marketing activities, including 
digital marketing, social media strategies, and other relevant components.  
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The agency should recommend an overall media creation and placement strategy to clearly 
position Grenada to visitors as an affordable and safely open destination for those who enjoy 
traveling, specifically in its top drive markets. It will be imperative to ensure this scope of services 
adheres to any changing public health guidelines and is conveyed in an informed manner.  

The selected agency’s responsibilities will include the items below:   

• Create a portfolio of new marketing assets, including photos, videos, and testimonials for 
use in promotional materials and a sustainable travel campaign.  

• Create campaigns, including but not limited to, various outdoor activities around Grenada 
Lake’s various assets, the Lee Tartt Nature Preserve, the Kirk Auto Sports Complex, Hugh 
White State Park, the Dogwoods Golf Course, and other scenic attractions with a special 
emphasis on the emotions and memories of families and individuals enjoying outdoor 
experiences.  

• Even though the main emphasis is outdoors, a secondary focus should include unique 
dining, lodging and shopping opportunities in Grenada. 

• Execute creative development, digital channels and social media marketing campaigns 
through location and behavioral targeting. 

• Target potential visitors searching for Grenada or a competing market through 
programmatic buys.  

• Provide monthly reporting and metrics to the Grenada Tourism Commission to 
demonstrate the ROI for the campaigns and to ensure key KPI’s are met. 

Grenada Tourism Commission Overview 
The Grenada Tourism Commission was formed in 1992 and is funded with half of a 2% tourism 
tax on hotels and half of a 1% tourism tax on restaurants. The other half of this tax goes to the 
City of Grenada for tourism related expenses which has primarily gone to subsidize the Dogwoods 
Golf Course near Grenada Lake. The Grenada Tourism Commission is quasi-city and has its own 
budget and board of directors with reporting requirements to the City of Grenada. It operates 
independently of the City of Grenada. In 2018 a new tourism tax of 1% each on restaurants and 
hotels was approved by the Mississippi legislature with that tax going towards the design, 
construction and operation of a sports complex. The sports complex opened in March of 2023 
and has 6 fields with turf infields that can be used for 12 and under baseball and all ages softball. 
The tax revenue from this facility has been so strong that expansion plans are in the works to add 
two more fields and soccer facilities as well as another concession stand and additional parking. 
Tourism tax and sales tax growth for Grenada are at all-time highs and our growth rate in both 
categories put us in the top 10% of the State of Mississippi.  
 

Destination Background 
Grenada’s main tourism draw is Grenada Lake, the #1 Crappie lake in the U.S. and home to some 
of the premiere camping and outdoor assets in the Southeast. The Grenada Tourism Commission 
hosts numerous fishing tournaments as well as foxhunter competitions and hunt dog retriever 
trials. Outdoor activities abound on and around the lake as well as near downtown where the 
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Lee Tartt Nature preserve draws visitors from all over Mississippi and surrounding states for 
hiking, kayaking and other outdoor pursuits. Grenada also has a very strong draw for the business 
traveler as well as smaller regional business meetings and consumer events such as weddings 
and class reunions. Event venues and a reimagined downtown area also are beginning to impact 
the local economy. For a better indication of what Grenada has to offer please go to 
www.visitgrenadams.com   
 
As we look to the future, there have been some major new industry and existing industry 
expansion announcements made recently. In particular, Milwaukee Tool and Highland Pellets, 
are two major new industries representing a total investment of $420 million, the largest 
investments in Grenada’s history and between the two will create over 1,400 jobs here. Existing 
industry expansions are on the horizon that will also add over 450 new jobs. This growth has 
brought numerous investors to Grenada looking at housing, retail development and lake 
development with several significant projects in the works. We are at the brink of a new era 
historically for Grenada that will impact our region as well as the State of Mississippi. Grenada 
Tourism needs to be prepared to complement all that is about to happen with our community. 
 

Target Audience Details 
The main draw to Grenada is Grenada Lake and many other outside assets such as Hugh White 

State Park, the Dogwoods Golf Course, the Lee Tartt Nature Preserve, The Kirk Auto Sports 

Complex, the Malmaison Wildlife Management Area and the Yalobusha River Paddling Trail. 

Grenada is also in a central location that allows day trips to places like the Grammy Museum in 

Cleveland, the Home of the Blues in Clarksdale, the B.B. King Museum in Indianola, Elvis Presley’s 

birthplace in Tupelo, William Faulkner’s Rowan Oak in Oxford, the Jim Henson Museum in Leland 

and the Mississippi Civil Rights Museum in Jackson. All are within 1 to 1.5 hours from Grenada. 

We also has several signature festivals that draw visitors from throughout Mississippi and 

surrounding states. Even though everything outdoors is our draw, Grenada has unique dining, 

shopping and lodging options. Our target audience would be individuals and families seeking 

outdoor adventures and experiences 

 

Available Funds 
Funding for this proposal will be up to $283,600.  The budget is based on creative production and 

new marketing assets with messaging and marketing primarily through digital channels and social 

media. The new marketing assets should take us through the next 2 to 3 years and the digital 

marketing portion of this budget through a 12 month period. The Grenada Tourism Commission 

reserves the right to adjust both the budget and related services.  

 

Billing  

The Grenada Tourism Commission limits invoicing to one invoice per month. Each invoice should 

be on letterhead from the selected agency and include the month(s) for which payment is due as 
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well as detail of work completed at the mutually agreed upon rate(s) or amount in the executed 

contract. 

 

Notice of Intent to Bid 
The Notice of Intent to Bid is non-binding; however, it ensures the receipt of all addenda related 
to this RFP. Proposals will be accepted only from applicants who submitted a timely Notice of 
Intent to Bid (Attachment 1). Notice of Intent to Bid must be emailed by the deadline below with 
the subject line “Intent to Bid: Advertising Agency Services” to gworsham1950@gmail.com 

 

Official Contact 
The Grenada Tourism Commission requests the proposer designate one person to receive all 
communications for clarification and verification of information related to this proposal. Please 
identify this point of contact on the Notice of Intent to Bid Form (Attachment 1).  
 

Timeline 
This tentative timeline may be altered at any time at the discretion of The Grenada Tourism 
Commission and will be funded through federal ARPA dollars for Mississippi Tourism Recovery, 
II.  
 

RFP available to agencies December 21, 2023 

Final day to submit questions regarding this RFP January 6, 2024 

Notice of Intent to Bid due by 5:00 p.m. CDT January 8, 2024 

Questions answered January 9, 2024 

Proposals due by 5:00 p.m. CDT January 25, 2024 

Proposals evaluated by the RFP committee February 12-15, 2024 

Agencies under consideration will be interviewed. Follow-up 

interviews will be conducted during this time frame as needed. 
February 26-29, 2024 

Agency selected, and contract negotiations begin March 6, 2024 

Work begins for a limited duration, decided in contract negotiations March 11, 2024 

 

Submittal Requirements and Deliverables 
Your response to this proposal should be submitted in the following format, labeled accordingly: 
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A. Statement of Qualifications:  Provide a written statement of your firm’s qualifications for 

providing the work as described.   

B. Tourism Experience:  Provide a written statement of your involvement in the tourism 

industry, specifically with DMO clients, industry memberships and resources.  

C. Organization, Ownership and Management:  Please provide your official name, address 

and telephone number to be used during the course of an executed agreement. Please 

provide name, address and phone numbers of the organization’s principal officers and 

other owners.  

D. Organization’s Structure: Please provide your organizational chart to include any 

subcontractors who may work on our proposed project. Also, please include your firm’s 

number of employees including full time, part-time, and contract workers to include their 

names, titles, qualifications, and their main role within the scope of this project.  List the 

hours of operation that your staff will be available and any satellite locations that the 

company may have. 

E. Experience:  Include a short history of the company as it relates to work in the tourism 

industry and where applicable, experience with communities that have outdoors as their 

main focus.  Specifically, include the company’s experience as it relates to messaging, ad 

design, and placement strategy. No more than three relevant case studies should be 

provided, including project goals with measurable KPIs and results.  Creative work should 

be included for each case study.   

F. Client Information:  Please list your current clientele list in declining order of size.  Provide 

your two most recent past clients and reason for termination.  Please include all current 

travel/tourism clients and their current status.   

G. Account Gain and Loss:  Indicate if the agency has had a contract terminated within the 

last five years for non-performance with either litigation determining the agency at fault 

or no litigation due to inaction on part of the organization.  List the accounts gained over 

the last two years and why your organization was awarded the work.  Three references 

that are current accounts with contact information to include primary contact’s name, 

email, and phone.   

H. Conflict(s) of Interest:  The proposer must declare and provide details of any actual, 

potential or perceived conflict(s) of interest. 

I. Certification Form:  Certification Form (attachment 2) must be signed and accompany all 

RFP Response submissions.  

J. Budget:  Please provide a proposed budget based on a full year of activities, strategy 

execution, account management, out-of-pocket expenses, and estimated costs related to 

hosting media that correspond to those detailed in your proposal. Note: Although the 

Grenada Tourism Commission’s fiscal year begins Oct. 1 and ends Sept. 30; please base 

your proposed budget on the 12-month period.  
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Conditions of Participation 
1. Submittals in response to this request and respondents' participation in the process shall 

be at no cost or obligation to the Grenada Tourism Commission. The Grenada Tourism 
Commission reserves the right to, at any time, abandon or terminate its efforts to contract 
for any or all of said services without any obligation to any respondent.  

2. Responses to this request and other materials submitted shall become the property of 
the Grenada Tourism Commission and will not be returned.  

3. Respondent shall not contact any Grenada Tourism Commission personnel or staff after 
this request has been advertised, except to ask questions as specified below under 
"Respondent Questions." Such contact will be considered cause for disqualification.  

4. The Grenada Tourism Commission may waive any informalities or minor defects or reject 
any and all submittals.  

5. The Grenada Tourism Commission reserves the right to reject any submittal if the 
evidence submitted by, or investigation of, such respondent demonstrates that such 
respondent or its subcontractors, in the Grenada Tourism Commission's opinion, is not 
properly qualified to carry out the obligations of the Contract or to complete the Work 
contemplated therein.  

6. All applicable laws, ordinances, and the rules and regulations of all governmental 
authorities having jurisdiction shall apply to the Contract throughout.  

7. This Contract is being funded through a grant provided to the Grenada Tourism  
Commission by the State of Mississippi as part its ARPA State and Local Fiscal Relief Fund 
(SLFRF) allocation received from the U.S. Treasury Department. The SLFRF program places 
numerous obligations on recipients and subrecipients, which flow down to successful 
respondent. Each respondent is cautioned to carefully review the Supplemental Terms 
and Conditions which are a part of the sample contract (Exhibit A) and to ensure that all 
responsibilities and obligations are properly addressed.  

8. By executing a signature on the submittal, respondent certifies that:  
1. Neither the respondent, nor any of its team members, is currently debarred from  

submitting proposals or entering into contracts issued by any political subdivision 
or agency of the State of Mississippi or the Federal Government.  

2. No Federally appropriated funds have been paid or will be paid, by or on behalf of 
the respondent, to any person for influencing or attempting to influence an officer 
or employee of any agency, a member of Congress, an officer or employee of 
Congress, or an employee of a member of Congress in connection with the 
awarding of any Federal contract, the making of any Federal grant, the making of 
any Federal loan, the entering into of any cooperative agreement, and the 
extension, continuation, renewal, amendment, or modification of any Federal 
contract, grant, loan, or cooperative agreement.  

3. If any funds other than Federally appropriated funds have been paid or will be 
paid to any person for influencing or attempting to influence an officer or 
employee of any agency, a member of Congress, an officer or employee of 
Congress, or an employee of a member of Congress in connection with this Federal 
contract, grant, loan, or cooperative agreement, respondent shall complete and 
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submit Standard Form LLL, "Disclosure Form to Report Lobbying," in accordance 
with its instructions.  

 

Small, Minority and Women-Owned Businesses 
In compliance with federal and state statutes, the Grenada Tourism Commission encourages 
small, minority and women-owned businesses to respond to this RFP. As such, this RFP will also 
be placed on MS PTAP at the time of publication to ensure equal opportunity for all to respond. 
 

Evaluation and Selection 
The Grenada Tourism Commission will establish a committee to evaluate and rate all proposals 
based on the criteria prescribed.  
 

Selection Process Step 1: 

Proposals meeting all requirements of the RFP will be evaluated by a review committee and 
ranked based on the following selection criteria. Top agencies will be chosen for Step 2.  

• Tourism industry experience       [15%] 

• Qualifications to execute the plan of work, including costs of services [60%] 

• References from past clients       [10%] 

• Evaluation of prior work       [15%] 
 
Selection Process Step 2: 

Top agencies will be invited to present, in person or via video conference, their suggested 
framework to the RFP review committee. Presentations will be ranked by the following criteria: 

• Agency’s expertise in diverse but cohesive strategies for driving demand [60%] 

• Ability to illustrate return on investment for suggested strategies  [25%] 

• Suggestions to address current and forecasted traveler sentiment  [15%] 
 

Selection Process Step 3: 
 A contract will be awarded to the organization whose proposal is determined to be the most 
advantageous to the Grenada Tourism Commission, taking into consideration the criteria set 
forth in this RFP. Upon completing the selection process under this RFP, the Grenada Tourism 
Commission will notify the winning proposer and all other proposers who were not selected. The 
Grenada Tourism Commission’s evaluations of proposals are confidential and as such, the 
Grenada Tourism Commission is unable to respond to any questions and/or requests for 
information as to why a company was not selected.  
 

After awarding the contract, the schedule will include a period of collaboration between the 
Grenada Tourism Commission and the selected agency to better define, elaborate upon, and 
update the agency’s final Scope of Work and general Terms and Conditions. For the selected 
agency, an employee will be designated as your contact and will coordinate any materials needed 
or questions answered with all other Grenada Tourism Commission employees.  
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Standard Contract 
Following is a copy of the Grenada Tourism Commission’s standard contract template (Exhibit B) 
to be referenced for this proposal. By responding to this request, the respondent is asserting its 
intent to accept the terms and conditions contained therein unless exceptions to the contract 
are provided as part of the respondent's submittal. 
 

Delivery Requirements 
Please submit your responses in hard copy and electronic format. All proposals should include a 
clear, concise narrative. Proposal format is open to presentation style but must include the 
aforementioned items. It is advised, but not required, to submit four printed proposals (4).  
 

Printed submissions must be marked "RFP: Advertising Agency Services" and delivered to:  
 
                                      Grenada Tourism Commission 
                                          Attention: Gary Worsham 
                                          95 SW Frontage Road 
                 Grenada, Ms. 38901 

 

Electronic submissions should be provided in PDF format and sent to gworsham1950@gmail.com 

with the subject line: “RFP: Advertising Agency Services”. Proposals may not be faxed. 

 

Submittals received in any manner not specifically set forth above shall not be accepted or 
considered. Submittals received after the deadline will not be considered. It is the responsibility 
of the respondent to ensure that the submittal is received by the specified deadline. The delivery 
date and time will be recorded upon receipt. The Grenada Tourism Commission will not be 
responsible for late or incomplete responses due to mistakes or delays of the respondent or 
carrier used by the respondent or weather delays. A postmark will not be considered proof of 
timely submission.  
 

 

Questions 
Note that all answers regarding questions and request for clarification for this RFP will be 
responded to publicly on www.visitgrenadams.com consistent with the schedule above to 
ensure that all respondents have the same information.  
 

Email Gary Worsham, Executive Director, with questions no later than 5:00 PM, January 9th, 
2024.  No calls, please.  
 
 
 
 
 

mailto:gworsham1950@gmail.com
http://www.visitgrenadams.com/
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Exhibit A 

SUPPLEMENTAL TERMS 

(A) EQUAL OPPORTUNITY CLAUSE.  

(1) During the performance of this contract, the contractor agrees as follows: 

(a) The contractor will not discriminate against any employee or applicant for employment 

because of race, color, religion, sex, sexual orientation, gender identity, or national origin. The 

contractor will take affirmative action to ensure that applicants are employed, and that 

employees are treated during employment without regard to their race, color, religion, sex, sexual 

orientation, gender identity, or national origin. Such action shall include, but not be limited to the 

following: 

Employment, upgrading, demotion, or transfer; recruitment or recruitment advertising; layoff or 

termination; rates of pay or other forms of compensation; and selection for training, including 

apprenticeship. The contractor agrees to post in conspicuous places, available to employees and 

applicants for employment, notices to be provided setting forth the provisions of this 

nondiscrimination clause. 

(b) The contractor will, in all solicitations or advertisements for employees placed by or on behalf 

of the contractor, state that all qualified applicants will receive consideration for employment 

without regard to race, color, religion, sex, sexual orientation, gender identity, or national origin. 

(c) The contractor will not discharge or in any other manner discriminate against any employee 

or applicant for employment because such employee or applicant has inquired about, discussed, 

or disclosed the compensation of the employee or applicant or another employee or applicant. 

This provision shall not apply to instances in which an employee who has access to the 

compensation information of other employees or applicants as a part of such employee's essential 

job functions discloses the compensation of such other employees or applicants to individuals 

who do not otherwise have access to such information, unless such disclosure is in response to a 

formal complaint or charge, in furtherance of an investigation, proceeding, hearing, or action, 

including an investigation conducted by the employer, or is consistent with the contractor's legal 

duty to furnish information. 

(d) The contractor will send to each labor union or representative of workers with which he has a 

collective bargaining agreement or other contract or understanding, a notice to be provided 

advising the said labor union or workers' representatives of the contractor's commitments under 

this section, and shall post copies of the notice in conspicuous places available to employees and 

applicants for employment. 

(e) The contractor will comply with all provisions of Executive Order 11246 of September 24, 1965, 

and of the rules, regulations, and relevant orders of the Secretary of Labor. 

(f) The contractor will furnish all information and reports required by Executive Order 11246 of 

September 24, 1965, and by rules, regulations, and orders of the Secretary of Labor, or pursuant 

thereto, and will permit access to his books, records, and accounts by the administering agency 
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and the Secretary of Labor for purposes of investigation to ascertain compliance with such rules, 

regulations, and orders. 

(g) In the event of the contractor's noncompliance with the nondiscrimination clauses of this 

contract or with any of the said rules, regulations, or orders, this contract may be canceled, 

terminated, or suspended in whole or in part and the contractor may be declared ineligible for 

further Government contracts or federally assisted construction contracts in accordance with 

procedures authorized in Executive Order 11246 of September 24, 1965, and such other sanctions 

may be imposed and remedies invoked as provided in Executive Order 11246 of September 24, 

1965, or by rule, regulation, or order of the Secretary of Labor, or as otherwise provided by law. 

(h) The contractor will include the portion of the sentence immediately preceding paragraph (1) 

and the provisions of paragraphs (1) through (8) in every subcontract or purchase order unless 

exempted by rules, regulations, or orders of the Secretary of Labor issued pursuant to section 204 

of Executive Order 11246 of September 24, 1965, so that such provisions will be binding upon 

each subcontractor or vendor. The contractor will take such action with respect to any 

subcontract or purchase order as the administering agency may direct as a means of enforcing 

such provisions, including sanctions for noncompliance: 

Provided, however, that in the event a contractor becomes involved in, or is threatened with, 

litigation with a subcontractor or vendor as a result of such direction by the administering agency, 

the contractor may request the United States to enter into such litigation to protect the interests 

of the United States. 

The applicant further agrees that it will be bound by the above equal opportunity clause with 

respect to its own employment practices when it participates in federally assisted construction 

work: Provided, That if the applicant so participating is a State or local government, the above 

equal opportunity clause is not applicable to any agency, instrumentality or subdivision of such 

government which does not participate in work on or under the contract. 

The applicant agrees that it will assist and cooperate actively with the administering agency and 

the Secretary of Labor in obtaining the compliance of contractors and subcontractors with the 

equal opportunity clause and the rules, regulations, and relevant orders of the Secretary of Labor, 

that it will furnish the administering agency and the Secretary of Labor such information as they 

may require for the supervision of such compliance, and that it will otherwise assist the 

administering agency in the discharge of the agency's primary responsibility for securing 

compliance. 

The applicant further agrees that it will refrain from entering into any contract or contract 

modification subject to Executive Order 11246 of September 24, 1965, with a contractor debarred 

from, or who has not demonstrated eligibility for, Government contracts and federally assisted 

construction contracts pursuant to the Executive Order and will carry out such sanctions and 

penalties for violation of the equal opportunity clause as may be imposed upon contractors and 

subcontractors by the administering agency or the Secretary of Labor pursuant to Part II, Subpart 

D of the Executive Order. In addition, the applicant agrees that if it fails or refuses to comply with 

these undertakings, the administering agency may take any or all of the following actions: Cancel, 

terminate, or suspend in whole or in part this grant (contract, loan, insurance, guarantee); refrain 
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from extending any further assistance to the applicant under the program with respect to which 

the failure or refund occurred until satisfactory assurance of future compliance has been received 

from such applicant; and refer the case to the Department of Justice for appropriate legal 

proceedings. 

(2) Contractor agrees to include the equal opportunity clause above in each of its nonexempt 

subcontracts. 

(B) TITLE VI OF THE CIVIL RIGHTS ACT OF 1964.  The contractor shall comply with Title VI of the Civil 

Rights Act of 1964, which prohibits recipients of federal financial assistance from excluding from a 

program or activity, denying benefits of, or otherwise discriminating against a person on the basis of 

race, color, or national origin (42 U.S.C. § 2000d et seq.), as implemented by the Department of 

Treasury’s Title VI regulations, 31 CFR Part 22, which are herein incorporated by reference and made 

a part of this contract (or agreement). Title VI also includes protection to persons with “Limited English 

Proficiency” in any program or activity receiving federal financial assistance, 42 U.S.C. § 2000d et seq., 

as implemented by the Department of Treasury’s Title VI regulations, 31 CFR Part 22, which are herein 

incorporated by reference and made a part of this contract or agreement. 

 

(C) OTHER NON-DISCRIMINATION STATUTES. Contractor acknowledges that the Grenada Tourism 

Commission (GTC) is bound by and agrees, to the extent applicable to contractor, to abide by the 

provisions contained in the federal statutes enumerated below and any other federal statutes and 

regulations that may be applicable to the expenditure of Fiscal Recovery Funds: The Fair Housing Act, 

Title VIII of the Civil Rights Act of 1968 (42 U.S.C. §§ 3601 et seq.), which prohibits discrimination in 

housing on the basis of race, color, religion, national origin, sex, familial status, or disability; Section 

504 of the Rehabilitation Act of 1973, as amended (29 U.S.C. § 794), which prohibits discrimination 

on the basis of disability under any program or activity receiving federal financial assistance; The Age 

Discrimination Act of 1975, as amended (42 U.S.C. §§ 6101 et seq.), and Treasury’s implementing 

regulations at 31 C.F.R. Part 23, which prohibit discrimination on the basis of age in programs or 

activities receiving federal financial assistance; and Title II of the Americans with Disabilities Act of 

1990, as amended (42 U.S.C. §§ 12101 et seq.), which prohibits discrimination on the basis of disability 

in programs, activities, and services provided or made available by state and local governments or 

instrumentalities or agencies thereto. 

 

(D) COPELAND ANTI–KICKBACK ACT.   

 

(A) Contractor. Contractor agrees it shall comply with the Copeland “Anti–Kickback” Act (40 U.S.C. 3145), 

as supplemented by Department of Labor regulations (29 CFR Part 3, “Contractors and Subcontractors 

on Public Building or Public Work Financed in Whole or in Part by Loans or Grants from the United 

States”). The obligations thereunder include, but are not limited to, the requirement that contractor 

shall furnish each week a statement with respect to the wages paid each of its employees engaged on 

work covered by 29 C.F.R. Part 3 and 29 C.F.R. Part 5 during the preceding weekly payroll period. This 

statement shall include a “Statement of Compliance” executed by the contractor or by an authorized 

officer or employee of the contractor who supervises the payment of wages, and shall be on the back 

of Form WH 347, “Payroll (For Contractors Optional Use)” or on any form with identical wording. 

Copies of WH 347 may be obtained from the Government contracting or sponsoring agency or from 



 RFP:  Advertising Agency Services 
 

12 

the Wage and Hour Division Web site at https://www.dol.gov/agencies/whd/government-

contracts/construction/payroll-certification or its successor site. The contractor shall comply with all 

other applicable "Anti-Kickback" regulations in 29 CFR Part 3 and shall insert appropriate provisions 

in all subcontracts covering work under this Contract to ensure compliance by the Subcontractors 

with such regulations, and shall be responsible for the submission of affidavits required of 

Subcontractors thereunder except as the Secretary of Labor may specifically provide for variations of 

or exemptions from the requirements thereof. 

 

(B) Subcontracts. The contractor shall insert in any subcontracts the clause above and such other clauses 

as the Department of Treasury may by appropriate instructions require, and also a clause requiring 

the subcontractors to include these clauses in any lower tier subcontracts. The prime contractor shall 

be responsible for the compliance by any subcontractor or lower tier subcontractor with all of these 

contract clauses. 

 

(C) Breach. A breach of the contract clauses above may be grounds for termination of the contract, and 

for debarment as a contractor and subcontractor as provided in 29 C.F.R. § 5.12. 

 

(D) CONTRACT WORK HOURS AND SAFETY STANDARDS ACT.  As used in this paragraph, the terms 

“laborers” and “mechanics” include watchmen and guards. 

 

(1) Overtime requirements.  No contractor contracting for any part of the contract work which may 

require or involve the employment of laborers or mechanics shall require or permit any such 

laborer or mechanic in any workweek in which he or she is employed on such work to work in 

excess of 40 hours in such workweek unless such laborer or mechanic receives compensation at 

a rate not less than one and one-half times the basic rate of pay for all hours worked in excess of 

40 hours in such workweek. The contractor shall comply with all other applicable Contract Work 

Hours and Safety Standards Act regulations in 29 CFR Part 5 and shall insert appropriate provisions 

in all subcontracts covering work under this contract to ensure compliance by the Subcontractors 

with such regulations, and shall be responsible for the submission of affidavits required of 

Subcontractors thereunder except as the Secretary of Labor may specifically provide for variations 

of or exemptions from the requirements thereof. 

 

(2) Violation; liability for unpaid wages; liquidated damages.  In the event of any violation of the 

clause set forth in subparagraph (1) of this paragraph (F), the contractor responsible therefore 

shall be liable for the unpaid wages. In addition, such contractor shall be liable for liquidated 

damages. Such liquidated damages shall be computed with respect to each individual laborer or 

mechanic, including watchmen and guards, employed in violation of the clause set forth in 

subparagraph (1) of this paragraph (F), in the sum of $29 for each calendar day (or higher as 

provided by any subsequent federal regulations) on which such individual was required or 

permitted to work in excess of the standard workweek of 40 hours without payment of the 

overtime wages required by the clause set forth in sub-paragraph (1) of this paragraph (F). 

 

(3) Withholding for unpaid wages and liquidated damages.  The Department of Treasury or the GTC 

shall upon its own action or upon written request of an authorized representative of the 

https://www.dol.gov/agencies/whd/government-contracts/construction/payroll-certification
https://www.dol.gov/agencies/whd/government-contracts/construction/payroll-certification
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Department of Labor withhold or cause to be withheld, from any moneys payable on account of 

work performed by the contractor under any such contract or any other Federal contract with the 

same prime contractor, or any other federally-assisted contract subject to the Contract Work 

Hours and Safety Standards Act, which is held by the same prime contractor, such sums as may 

be determined to be necessary to satisfy any liabilities of such contractor or subcontractor for 

unpaid wages and liquidated damages as provided in the clause set forth in paragraph (b)(2) of 

this section. 

 

(4) Appeal of withholding for unpaid wages and liquidated damages. Any contractor aggrieved by 

the withholding of liquidated damages shall have the right to appeal to the Secretary of the 

Treasury or her designee. Any appeal shall be pursuant to the requirements and/or procedures 

contained in 29 CFR Part 3 or any other applicable regulations. 

 

(5) Subcontracts. The contractor shall insert in any subcontracts the clauses set forth in subparagraph 

(1) through (5) of this paragraph (D) and also a clause requiring the Subcontractors to include 

these clauses in any lower tier subcontracts. The prime contractor shall be responsible for 

compliance by any subcontractor or lower tier subcontractor with the clauses set forth in 

subparagraphs (1) through (5) of this paragraph. 

 

(E) RIGHTS TO INVENTIONS MADE UNDER A CONTRACT OR AGREEMENT.  

 

(1) Standard. If the federal award meets the definition of “funding agreement” under 37 C.F.R. § 

401.2(a) and the GTC wishes to enter into a contract with a small business firm or nonprofit 

organization regarding the substitution of parties, assignment or performance of experimental, 

developmental, or research work under that “funding agreement,” the non-Federal entity must 

comply with the requirements of 37 C.F.R. Part 401 (Rights to Inventions Made by Nonprofit 

Organizations and Small Business Firms Under Government Grants, Contracts and Cooperative 

Agreements), and any implementing regulations issued by the Department of Treasury. See 2 C.F.R. 

Part 200, Appendix II(F). 

 

(2) Applicability. This requirement applies to “funding agreements,” but it DOES NOT apply to the 

Public Assistance, Hazard Mitigation Grant Program, Fire Management Assistance Grant Program, 

Crisis Counseling Assistance and Training Grant Program, Disaster Case Management Grant Program, 

and Federal Assistance to Individuals and Households – Other Needs Assistance Grant Program, as 

federal awards under these programs do not meet the definition of “funding agreement.” 

 

(3) Funding Agreements Definition. The regulation at 37 C.F.R. § 401.2(a) defines “funding 

agreement” as any contract, grant, or cooperative agreement entered into between any Federal 

agency, other than the Tennessee Valley Authority, and any contractor for the performance of 

experimental, developmental, or research work funded in whole or in part by the Federal government. 

This term also includes any assignment, substitution of parties, or subcontract of any type entered 

into for the performance of experimental, developmental, or research work under a funding 

agreement as defined in the first sentence of this paragraph. 

 



 RFP:  Advertising Agency Services 
 

14 

(F) ENVIRONMENTAL COMPLIANCE.    

 

(1) Standard. Contractor agrees that it will comply with all applicable standards, orders or regulations 

issued pursuant to the Clean Air Act (42 U.S.C. 7401–7671q) and the Federal Water Pollution Control 

Act as amended (33 U.S.C. 1251–1387). Contractor agrees that it will report all violations to the U.S. 

Department of the Treasury and the Regional Office of the Environmental Protection Agency (EPA). 

 

(2) Applicability. This requirement applies to contracts awarded by the GTC of amounts in excess of 

$150,000 under a federal grant. 

 

(I) DEBARMENT AND SUSPENSION (EXECUTIVE ORDERS 12549 AND 12689).   

 

(1) This contract is a covered transaction for purposes of 2 C.F.R. pt. 180 and 2 C.F.R. pt. 3000. As 

such, the contractor is required to verify that none of the contractor’s principals (defined at 2 C.F.R. § 

180.995) or its affiliates (defined at 2 C.F.R. § 180.905) are excluded (defined at 2 C.F.R. § 180.940) or 

disqualified (defined at 2 C.F.R. § 180.935). 

 

(2) The contractor must comply with 2 C.F.R. pt. 180, subpart C and2 C.F.R. pt. 3000, subpart C, and 

must include a requirement to comply with these regulations in any lower tier covered transaction it 

enters into. 

 

(3) This certification is a material representation of fact relied upon by the GTC. If it is later 

determined that the contractor did not comply with 2 C.F.R. pt. 180, subpart C and 2 C.F.R. pt. 3000, 

subpart C, in addition to remedies available to the GTC, the Federal Government may pursue available 

remedies, including but not limited to suspension and/or debarment. 

 

(4) The bidder or proposer agrees to comply with the requirements of 2 C.F.R. pt. 180, subpart C and 

2 C.F.R. pt. 3000, subpart C while this offer is valid and throughout the period of any contract that 

may arise from this offer. The bidder or proposer further agrees to include a provision requiring such 

compliance in its lower tier covered transactions.   

 

(J) PROCUREMENT OF RECOVERED MATERIALS.  Contractor agrees that it will comply with section 6002 

of the Solid Waste Disposal Act, as amended by the Resource Conservation and Recovery Act, the 

requirements of which include:   

 

(1) procuring only items designated in guidelines of the Environmental Protection Agency (EPA) at 40 

CFR part 247 that contain the highest percentage of recovered materials practicable, consistent with 

maintaining a satisfactory level of competition, where the purchase price of the item exceeds $10,000 

or the value of the quantity acquired during the preceding fiscal year exceeded $10,000;  

 

(2) procuring solid waste management services in a manner that maximizes energy and resource 

recovery; and  
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(3) establishing an affirmative procurement program for procurement of recovered materials 

identified in the EPA guidelines. 

 

(K) PROHIBITION ON CERTAIN TELECOMMUNICATIONS AND VIDEO SURVEILLANCE SERVICES OR 

EQUIPMENT.  Contractor agrees and acknowledges that it is prohibited from obligating or expending 

loan or grant funds to:  

 

(1) procure or obtain;  

(2) extend or renew a contract to procure or obtain; or  

(3) enter into a contract (or extend or renew a contract) to procure or obtain equipment, services, 

or systems that uses covered telecommunications equipment or services as a substantial or 

essential component of any system, or as critical technology as part of any system.  As 

described in Public Law 115–232, section 889, “covered telecommunications equipment” is 

telecommunications equipment produced by Huawei Technologies Company,  ZTE 

Corporation, Hytera Communications Corporation, Hangzhou Hikvision Digital Technology 

Company, or Dahua Technology Company (or any subsidiary or affiliate of such entities).  

 

The prohibition in this section includes (a) telecommunications or video surveillance services provided 

by such entities listed above or using such equipment; and (b) telecommunications or video 

surveillance equipment or services produced or provided by an entity that the Secretary of Defense, 

in consultation with the Director of the National Intelligence or the Director of the Federal Bureau of 

Investigation, reasonably believes to be an entity owned or controlled by, or otherwise connected to, 

the government of a covered foreign country. 

 

(L) DOMESTIC PREFERENCES FOR PROCUREMENTS.  Contractor agrees, to the greatest extent 

practicable under this contract, provide a preference for the purchase, acquisition, or use of goods, 

products, or materials produced in the United States (including but not limited to iron, aluminum, 

steel, cement, and other manufactured products). Contractor further agrees that the requirements of 

this subsection must be included in all subawards including all contracts and purchase orders for work 

or products under this award.  For purposes of this subsection:  (1) “produced in the United States” 

means, for iron and steel products, that all manufacturing processes, from the initial melting stage 

through the application of coatings, occurred in the United States; and (2) “manufactured products” 

means items and construction materials composed in whole or in part of non-ferrous metals such as 

aluminum; plastics and polymer-based products such as polyvinyl chloride pipe; aggregates such as 

concrete; glass, including optical fiber; and lumber. 

 

(M) MISSISSIPPI EMPLOYMENT PROTECTION ACT. Contractor represents and warrants that it will ensure 

its compliance with the Mississippi Employment Protection Act (Senate Bill 2988 from the 2008 

Regular Legislative Session, codified as Miss. Code Ann. § 71-11-1, et seq.) and will register and 

participate in the status verification system for all newly hired employees. The term “employee” as 

used herein means any person that is hired to perform work within the State of Mississippi. As used 

herein, “status verification system” means the Illegal Immigration Reform and Immigration 

Responsibility Act of 1996 that is operated by the United States Department of Homeland Security, 

also known as the E-verify Program, or any other successor electronic verification system replacing 
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the E-verify Program. Contractor agrees to maintain records of such compliance and, upon request of 

the State, to provide a copy of each such verification to the State. Subrecipient and contractor further 

represent and warrant that any person assigned to perform services hereunder meets the 

employment eligibility requirements of all immigration laws of the State of Mississippi. Contractor 

understands and agrees that any breach of these warranties may subject contractor to the following: 

(a) termination of this contract and ineligibility for any state or public contract in Mississippi for up to 

3 years, with notice of such cancellation/termination being made public, or (b) the loss of any license, 

permit, certification or other document granted to contractor by an agency, department or 

government entity for the right to do business in Mississippi for up to 1 year, or (c) both. In the event 

of such cancellation/termination, contractor would also be liable for any additional costs incurred by 

the State due to contract cancellation or loss of license or permit. 

 

(N) BIDS FOR PUBLIC WORKS PROJECTS UTILIZING FUNDS RESULTING FROM A FEDERALLY DECLARED 

DISASTER.  Pursuant to Mississippi Code Annotated § 31-5-37, all contractors submitting bids for 

public works projects that involve an expenditure of Five Thousand Dollars ($5,000.00) or more and 

that are financed, in whole or in part, through the use of funds received by state or local governmental 

entities resulting from a federally declared disaster shall submit with their bid a certification that they 

will comply with the provisions of this section if they are awarded a contract.  Contractor therefore 

agrees that it shall submit to the GTC and the Mississippi Department of Employment Security an 

employment plan within seven (7) days after the award of this Contract which shall include the 

following: 

 

a. The types of jobs involved in the public works project; 

b. The skill level of the jobs involved in the project; 

c. Wage information on the jobs involved in the project; 

d. The number of vacant positions that the contractor and any subcontractor needs to fill; 

e. How the contractor and any subcontractor will recruit, low-wage and unemployed 

individuals for job vacancies; 

f. Such other information as may be required by the Mississippi Department of Employment 

Security; and 

g. Proof of registration with the Mississippi Department of Employment Security for taxation 

in accordance with the provisions of Title 71 of the Mississippi Code. 

 

Further, contractor agree that, from the date written notice of the contract award is received and 

until ten (10) business days after the receipt of the employment plan by the Mississippi Department 

of Employment Security, contractor shall not hire any personnel to fill vacant positions necessary for 

this public works project except residents of the State of Mississippi who are to be verified by the 

Mississippi Department of Employment Security and/or those qualified individuals who are submitted 

by the Mississippi Department of Employment Security. For purposes of this subsection, the 

contractor is authorized to employ Mississippi residents to begin work immediately, and such persons 

are to be verified by the Mississippi Department of Employment Security after employment by the 

contractor. During the ten-day period the Mississippi Department of Employment Security shall 

submit qualified individuals to the contractor to consider for the vacant positions. The contractor shall 

review the individuals submitted by the department before hiring individuals who are not submitted 
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by the department. The contract award shall be vacated if the contractor fails to comply with the 

provisions of this subsection. 

(O) RECORDS.  Financial records, supporting documents, statistical records, and all other contractor 

records pertinent to this contract must be retained for a period of three years from the date of 

submission of the final expenditure report by the GTC to the U.S. Department of Treasury.  The only 

exceptions to the requirements listed above in this subsection are contained in 2 C.F.R. § 200.334.  All 

financial information and data relevant to this contract or any work performed thereto shall be 

compiled and maintained in accordance generally accepted accounting principles and practices 

consistently applied in effect on the date of execution of this contract or any subcontract thereunder. 

The contractor shall also maintain the financial information and data used in the preparation or 

support of any cost submission for any negotiated subcontract or change order and a copy of the cost 

summary submitted to the GTC. 

 

(P) ACCESS TO RECORDS.   

 

(1) Contractor agrees to allow the GTC, the U.S. Department of Treasury, the Comptroller General of 

the United States, and any of their duly authorized representatives access to any books, documents, 

papers, and records of the contractor which are directly pertinent to the Contract or the Coronavirus 

State Fiscal Recovery Fund and the Coronavirus State and Local Fiscal Recovery Fund established 

under the American Rescue Plan Act for the purpose of making audits, examinations, excerpts, and 

transcriptions.  The rights of access in this subsection are not limited to the required retention period 

but last as long as the records are retained. 

 

(2) The contractor agrees to permit any of the foregoing parties to reproduce by any means 

whatsoever or to copy excerpts and transcriptions as reasonably needed. 

 

(3) The contractor agrees to provide the Secretary of the Treasury or his authorized representatives 

access to construction or other work sites pertaining to the work being completed under the contract. 

 

(4) In compliance with the Disaster Recovery Act of 2018, the GTC and the contractor acknowledge 

and agree that no language in this contract is intended to prohibit audits or internal reviews by the 

U.S. Department of Treasury or the Comptroller General of the United States. 

 

(Q) PUBLICATIONS. Any publications produced with funds from this award must display the following 

language: “This project [is being] [was] supported, in whole or in part, by federal award number [enter 

project FAIN] awarded to [name of Recipient] by the U.S. Department of the Treasury.” 

 

(R) INCREASING SEAT BELT USE IN THE UNITED STATES. Pursuant to Executive Order 13043, 62 FR 19217 

(Apr. 18, 1997), contractor is encouraged to adopt and enforce on-the-job seat belt policies and 

programs for your employees when operating company-owned, rented or personally owned vehicles. 

 

(S) REDUCING TEXT MESSAGING WHILE DRIVING. Pursuant to Executive Order 13513, 74 FR 51225 (Oct. 

6, 2009), contractor is encouraged to adopt and enforce policies that ban text messaging while driving 

and establish workplace safety policies to decrease accidents caused by distracted drivers. 
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(T) CHANGES  

 

(1) Standard. To be eligible for assistance under the GTC’s federal award, grant or cooperative 

agreement, the cost of the change, modification, change order, or constructive change must be 

allowable, allocable, within the scope of its grant or cooperative agreement, and reasonable for the 

completion of project scope.  

 

(2) Applicability. Treasury recommends, therefore, that the GTC include a changes clause in its 

contract that describes how, if at all, changes can be made by either party to alter the method, price, 

or schedule of the work without breaching the contract. The language of the clause may differ 

depending on the nature of the contract and the end-item procured.  

 

(U) DEPARTMET OF TREASURY SEAL, LOGO, AND FLAGS. The contractor shall not use the Department of 

Treasury seal(s), logos, crests, or reproductions of flags or likenesses of DHS agency officials without 

specific Treasury’s pre-approval. 

 

(V) COMPLIANCE WITH FEDERAL LAW, REGULATIONS, AND EXECUTIVE ORDERS. This is an 

acknowledgement that the Department of Treasury’s financial assistance will be used to fund all or a 

portion of the contract. The contractor will comply with all applicable Federal law, regulations, 

executive orders, Department of Treasury policies, procedures, and directives. 

 

(W) NO OBLIGATION BY FEDERAL GOVERNMENT.  The Federal Government is not a party to this contract 

and is not subject to any obligations or liabilities to the GTC, contractor, or any other party pertaining 

to any matter resulting from the contract. 

 

(X) PROGRAM FRAUD AND FALSE OR FRAUDULENT STATEMENTS OR RELATED ACTS.  The contractor 

acknowledges that 31 U.S.C. Chap. 38 (Administrative Remedies for False Claims and Statements) 

applies to the contractor’s actions pertaining to this contract. 

 

(Y) MINORITY AND WOMEN BUSINESS ENTERPRISES. Contractor hereby agrees to comply with the 

following when applicable: The requirements of Executive Orders 11625 and 12432 (concerning 

Minority Business Enterprise), and 12138 (concerning Women's Business Enterprise), when 

applicable. Accordingly, the contractor hereby agrees to take affirmative steps to assure that women 

and minority businesses are utilized when possible as sources of supplies, equipment, construction, 

and services. Affirmative steps shall include the following:  

 

(1) Including qualified women’s business enterprises and small and minority businesses on 

solicitation lists;  

(2) Assuring that women’s enterprises and small and minority businesses are solicited whenever they 

are potential sources;  

(3) When economically feasible, dividing total requirements into smaller tasks or quantities so as to 

permit maximum participation by small and minority business, and women’s business enterprises;  

(4) Where the requirement permits, establishing delivery schedules which will encourage 

participation by women’s business enterprises and small and minority business; and  
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(5) Using the services and assistance of the Small Business Administration, and the U.S. Office of 

Minority Business Development Agency of the Department of Commerce; and/or the Mississippi 

Procurement Technical Assistance Program (https://mscpc.com). 

 

(Z) CONFLICTS AND INTERPRETATION.  

 

(1) To the extent that any portion of these Supplemental Terms conflicts with any term or condition 

of this contract expressed outside of these Supplemental Terms, the Supplemental Terms shall 

govern.   

(2) The term “contractor” as used in these Supplemental Terms shall also include any subcontractors 

that contract with a contractor and whose contract for goods and/or services is funded in whole 

or in part by a federal grant award. 

 

(AA) REMEDIES 

(1) Contracts for more than the simplified acquisition threshold, currently set at $250,000, must 

address administrative, contractual, or legal remedies in instances where contractors violate or 

breach contract terms, and provide for such sanctions and penalties as appropriate. See 2 C.F.R. 

Part 200, Appendix II(A).  

(2) This requirement applies to all federally funded grant and cooperative agreement programs. 

 

(BB) TERMINATION FOR CAUSE AND COVIENENCE 

(1) All contracts in excess of $10,000 are subject to termination for cause and for convenience by the 

GTC, including the manner by which it will be effected and the basis for settlement. See 2 C.F.R. 

Part 200, Appendix II(B)  

(2) This requirement applies to all federally funded grant and cooperative agreement programs. 

(CC) ANTI–LOBBYING AMENDMENT.  Contractor certifies, to the best of its  knowledge and belief that:   

 
(1) No federally appropriated funds have been paid or will be paid, by or on behalf of the contractor, 

to any person for influencing or attempting to influence an officer or employee of any agency, a 

member of Congress, an officer or employee of Congress, or an employee of a member of 

Congress in connection with the awarding of any federal contract, the making of any federal grant, 

the making of any federal loan, the entering into of any cooperative agreement, and the 

extension, continuation, renewal, amendment, or modification of any federal contract, grant, 

loan, or cooperative agreement; and 

 

(2) If any funds other than federally appropriated funds have been paid or will be paid to any person 

for influencing or attempting to influence an officer or employee of any agency, a member of 

Congress, an officer or employee of Congress, or an employee of a member of Congress in 

connection with this federal contract, grant, loan, or cooperative agreement, the contractor shall 

complete and submit OMB Standard Form LLL, Disclosure of Lobbying Activities in accordance 

with its instructions. 

 

https://mscpc.com/
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(3) The undersigned shall require that the language of this certification be included in the award 

documents for all subawards at all tiers (including subcontracts, subgrants, and contracts under 

grants, loans, and cooperative agreements) and that all subrecipients shall certify and disclose 

accordingly. 

This certification is a material representation of fact upon which reliance was placed when this 

transaction was made or entered into. Submission of this certification is a prerequisite for making or 

entering into this transaction imposed by section 1352, title 31, U.S. Code. Any person who fails to file 

the required certification shall be subject to a civil penalty of not less than $10,000 and not more than 

$100,000 for each such failure.  

The contractor,_____________________________ , certifies or affirms the truthfulness and accuracy 

of each statement of its certification and disclosure, if any. In addition, the contractor understands 

and agrees that the provisions of 31 U.S.C. Chap. 38, Administrative Remedies for False Claims and 

Statements, apply to this certification and disclosure, if any. 

 

___________________________________________ 
Signature of Contractor’s Authorized Official  
 
 
___________________________________________ 
Name and Title of Contractor’s Authorized Official  
 
 
___________________________________________ 
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Exhibit B 

STANDARD TERMS & CONDITIONS  

AGREEMENT FOR ADVERTISING AGENCY SERVICES 

 

Vendors selected through the competitive RFP process shall enter into a written agreement for negotiated 

services. In the event vendor(s) does not provide a Standard Terms and Conditions Agreement that is 

acceptable to the Grenada Tourism Commission in is sole discretion, Grenada Tourism Commission’s 

Standard Contract will be used in its place. 

 

 

[DMO NAME] 

Representative: ___________________ 

 

Physical Address: ___________________ 

 ___________________ 

Billing Address: ___________________ 

 ___________________ 

 

[AGENCY] 

Representative:  _____________________ 

 

Physical Address: _____________________ 

 _____________________ 

Billing Address:  _____________________ 

 _____________________

 

CONTRACT TERMS 

Initiation Date  ________________________ 

Complete Date  ________________________ 

Maximum Budget/Fee ________________________ 

 

 

 

 

DMO 

LOGO 
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DEFINITIONS AND FACTS 

These Standard Terms and Conditions, together with the preceding Contract (collectively, the 

"Agreement") govern the terms under which [AGENCY NAME] may manage [SERVICES] for the [DMO 

NAME]. References to "AGENCY" mean [AGENCY NAME], and references to "DMO" mean [DMO NAME] 

in these Standard Terms and Conditions.    

These Standard Terms and Conditions are presented with reference to the following facts:  

a. [DMO MISSION]  
b. [DMO OBJECTIVE]  
c. This contract will be funded through federal American Rescue Plan Act (ARPA) dollars for 

Mississippi Tourism Recovery, II (HB453), which authorizes Destination Marketing 
Organizations to use such funds to pay the costs of certain marketing activities. Marketing 
activities include multimedia marketing and advertising, such as digital media, broadcast 
media and printed media; travel publications; production; travel market sector analysis; 
consumer travel sentiment; public relations; communication strategy; direct sales bookings; 
group tour bookings; and tourism development. 

d. AGENCY is organized and equipped to carry out the promotional, tourism, and business 
assistance activities desired by DMO, and has special local knowledge, expertise, skill, and 
facilities for promotional work. 

INTERPRETATION. The terms and conditions of this Agreement shall be construed pursuant to their plain 

and ordinary meaning and shall not be interpreted against the DMO by virtue of that party having drafted 

this Agreement.  

INDEMNITY AND HOLD HARMLESS. AGENCY agrees to indemnify, defend, protect and hold free and 

harmless DMO and its board, directors, and employees from and against any and all liabilities, damages, 

costs, expenses, obligations, claims, fines, penalties or losses, including but not limited to all attorney’s 

fees and other costs of defense, arising in any way from the fault or negligence of AGENCY, its agents, 

employees, and sales personnel or from the publication of any editorial or AGENCY materials supplied by 

AGENCY, including, without limitation, any such liability arising out of copyright, privacy, or antitrust.  

INDEPENDENT STATUS. The parties intend that this Agreement will create an independent contractor 

relationship. Nothing in this Agreement shall be construed as making the parties joint venturers or as 

making either party or any of its employees the employee of the other. 

CONFIDENTIALITY. Information that is disclosed by one party to the other party, and that is marked 

“confidential,” or which under the circumstances ought reasonably to be treated as confidential 

information (including this Agreement), will be treated as confidential. AGENCY will not disclose to a third 

party such information or use such information other than for the purpose for which it was provided 

without the written consent of DMO.  

AGENCY and DMO collectively agree to keep the terms of this Agreement and all information pertaining 

to services, either party’s business, and other information strictly confidential. Disclosure by AGENCY or 

DMO to its attorneys, accountants, or tax advisors and sales representatives, or as may be required by 

law to any governmental AGENCY or authority or to a court or arbitrator shall be conditioned on all 

reasonable steps being taken to maintain the confidentiality of the terms of this Agreement. Either party 

shall notify the other party promptly if any such disclosure is requested or required. 
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Neither party shall issue any press releases or public announcements pertaining to this Agreement or 

contracts, unless such releases or announcements have been approved by the other party prior to 

issuance.  

All data collected by AGENCY, DMO and/or any third party in connection with this Agreement shall be 

exclusively owned by DMO, and not used or disclosed by AGENCY without DMO’s prior approval in each 

instance. 

Results of DMO’s media placement or earned media will be privileged information only shared between 

the DMO and AGENCY, unless otherwise noted by the DMO.  

SCOPE OF SERVICES. AGENCY agrees to fulfill the set forth scope of services discussed prior to contract 

and Agreement being signed. Additions and/or modifications to the Scope of Services should be discussed 

in advance and agreed upon between representatives of both the AGENCY and DMO. 

REPORTING. AGENCY will provide monthly reports, at a minimum, taken directly from the applicable 

advertising / media account(s), demonstrating key performance indicators as disclosed in proposal and 

contracts.  

COUNTS AND MAKE GOODS. AGENCY counts instances of content being delivered based on requests, and 

AGENCY will issue monthly tracking reports on that basis. If AGENCY fails to deliver the contracted 

impressions during the contract term, DMO‘s sole remedy for such failure will be an extension of this 

Agreement until the contracted deliverables are provided in full. The final determination of delivery will 

be reported by AGENCY’s ad server platforms. AGENCY guarantees costs and assumes all risks based on 

current levels of online inventories and marketplace demand.  

INTELLECTUAL PROPERTY AND COPYRIGHT. The DMO retains all usage, ownership, and intellectual 

property rights of materials produced by the AGENCY upon completion of and payment of deliverables. 

DMO and AGENCY recognize that the copyright created by AGENCY during the contract term is owned by 

the DMO. DMO and AGENCY agree that DMO has the non-exclusive right, for the full term of copyright, 

by itself or through third parties, to republish, retransmit, re-perform, redistribute or otherwise re-use 

any artwork, logos, taglines, descriptions, imagery, video, branding, etc., in whole or in any part, whether 

or not combined with material of others. AGENCY retains the right to display such materials on business 

website, social media accounts, and in other portfolio of work. 

COMPENSATION. The AGENCY shall perform services as required by DMO for the specific purposes of 

[SERVICES]. The budget charged for services rendered is not to exceed [BUDGET AMOUNT]. This cost is 

inclusive of any out-of-pocket costs incurred by the AGENCY in the performance and delivery of this 

contract. Expenses not explicitly included in Contract and Scope of Work shall not be incurred unless 

approved by DMO in advance. Commission fees should be provided and explained through 

documentation The AGENCY agrees to supply the DMO with all available reporting related to charges and 

third-party costs upon request.  

The AGENCY will work in tandem with other partner entities as identified by the DMO for the purposes of 

media planning/buying, as directed by the DMO. Any third-party billing passing through the AGENCY will 

be billed back to the DMO. Time billing will not accrue against the DMO’s budget in the performance of 

media buying and auditing. 
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If during the period of this Agreement, AGENCY revises its rates, DMO shall be notified no less than thirty 

(30) days in advance. In such event, AGENCY and DMO will modify this Agreement and related Contract 

to reflect rate revisions, only after a discussion and mutual decision to continue using/providing services. 

BILLING. The AGENCY will submit invoices [SEE REQUEST FOR PROPOSAL FOR SPECIFICS PER SERVICE]. 

ASSIGNMENT. AGENCY shall have no right or ability to assign, transfer, or sublicense any obligations under 

this Agreement without the prior written consent of DMO (and any attempt will be void).  

MODIFICATION. This Agreement may only be modified in writing and signed by both parties hereto. 

TERMINATION OF AGREEMENT. DMO may terminate this Agreement, with or without cause, upon DMO’s 

giving written notice thereof to AGENCY. The DMO or AGENCY reserve the right to cancel this contract 

with a 60-day written notice supplied to the signers of this contract, or their designated representative. 

Upon such termination, on DMO’s demand, AGENCY shall promptly reimburse DMO on a pro-rata basis 

for any unearned portion of the monthly payment. 

In the event, and only in the event, market conditions shift to prevent the execution of the contract as 

contemplated by the parties, DMO and AGENCY may mutually agree to alter the Agreement terms or 

either party may terminate the contract upon 10 business days’ notice in party’s sole discretion.  

FAILURE TO MEET MINIMUM REQUIREMENTS. If AGENCY fails to fulfill the minimum requirements of this 

Agreement, or to otherwise comply with any provision of this Agreement, then the matter shall be 

investigated by DMO’s Administrator, or its designee, who shall make a recommendation to DMO’s 

Board/Director as to the remedy for breach of this Agreement. The breach may be cured by reasonable 

substitution of services provided, by reimbursement of a portion of the fee paid by DMO to AGENCY, or 

by other such remedy as the DMO Board/Director may reasonably require. DMO and AGENCY agree the 

decision of the DMO Board/Director shall be final and conclusive.  

DISCRIMINATION. No person shall, on the grounds of race, sex, creed, color, religion, national origin, 

handicap, or disability, be excluded from participation in, refused the benefits of, or otherwise subjected 

to discrimination in any activities, programs, or employment supported by this Agreement.  

COMPLIANCE WITH LAWS. This Agreement shall be governed by the laws of the State of Mississippi. 
AGENCY shall comply with all applicable laws, ordinances, and codes of the State of Mississippi and City 
of Hattiesburg, and any legal actions shall be brought in an applicable court in Forrest County, Mississippi. 
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STANDARD TERMS & CONDITIONS  

AGREEMENT FOR [SERVICES] 

 

AGREEMENT FORM. 

IN WITNESS WHEREOF, DMO and AGENCY hereby execute this Agreement through its respective 

authorized officers as though such had executed this Agreement on the date, month, and year first above 

written.  

This Agreement may be executed by DMO/AGENCY by manual, facsimile, or scanned PDF signatures. 

 

[DMO NAME] 

Representative: ___________________ 

 

Physical Address: ___________________ 

 ___________________ 

 

Billing Address: ___________________ 

 ___________________ 

 

[AGENCY] 

Representative:  _____________________ 

 

Physical Address: _____________________ 

 _____________________ 

 

Billing Address:  _____________________ 

 _____________________ 

AGENCY 

LOGO 

DMO 

LOGO 
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CONTRACT TERMS. 

Initiation Date  ________________________ 

Complete Date  ________________________ 

Maximum Budget/Fee ________________________ 

 

 

 

 

 

 

Vendors selected through the competitive RFP process shall enter into a written agreement for negotiated 

services. In the event vendor(s) does not provide a Standard Terms and Conditions Agreement, [DMO 

NAME]’s Standard Contract will be used in its place.  

 

 

 

 

 

 

 
 
 

 
 

 

 


